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Welcome to the first newsletter of the project Erasmus
+ Strategic Partnership for adult education

« Pave the Way to a social entrepreneurship »
This newsletter will be published quarterly and is intended to inform you on the
progress of the project.
First, a little bit of context to understand where this project is coming from…

World economic growth and jobs depend on its ability to support the growth of enterprises. In
this regard, entrepreneurship creates new companies, opens up new markets, and gained
new skills. The most important sources of employment in the EU are Small and Mediumsized Enterprises (SMEs).
The OECD and European Commission underlines in the report “The missing entrepreneurs
2017: Policies for Inclusive entrepreneurship” the need to support entrepreneurship in
general and social entrepreneurship in particular especially for groups that are underrepresented and disadvantaged in the labour market.
Supporting these groups with entrepreneurship training, coaching and support to launch their
business can help people create their own job or equip them with more skills to help them
move into employment.

Project of questionnaires
As part of the intellectual production 1 « Skills analysis », a research activity has been
completed in each partner country in order to identify and analyse specific practices,
including experimental or innovative practices, which promote the development of specific
competences in the field of support for the creation of social enterprises or the development
of entrepreneurial skills in the field of social innovation, especially for young people.
A survey has been conducted among SMEs, local authorities, non-governmental
organizations, social enterprises and young people (up to 29 years of age). It consists of
questions aimed at obtaining information about the interests and competences on their
entrepreneurial skills, but also of stakeholders on social entrepreneurship, their experiences,
attitudes, plans and problems in this area, including knowledge of social entrepreneurship.
The questionnaires were sent in 4 countries: Belgium, Bulgaria, Spain and Italy. The answers
received so far (about a hundred) enables us to emerge the following aspects:
Young entrepreneurs: In Belgium and Italy, there is a majority of male answering the
questions while it’s mainly women that respond for Spain and Bulgaria. All the age group
(between 18 and 29 years old) are more or less equally represented in Spain and Bulgaria.
In Belgium most of the people who responded are between 18 and 20 years old and in Italy
between 21 and 26 years old. In all the countries represented, most of the people have had a
higher education (bachelor of master) and language lessons (mostly English). Most of the
people who took part to the questionnaire don’t plan on creating their own companies.
Regarding the evaluation of acquired skills, we notice for each country an average to low

assessment in the areas of marketing and business management; human resources and
financial management get an average assessment and everything on line or regarding social
media gets a good assessment of skills except in Spain where those skills received the
lowest evaluation on skills. For the fields requiring more technical skills (accountings,
marketing, spreadsheets…) the assessment of skills is generally low. Moreover, when the
question is asked most people wish they could improve their skills in the management and
business management fields, next comes more technical fields such as accountings. Based
on the survey, inventiveness, communication and risks assessment and management are
listed as necessary competences to possess to become a social entrepreneur.
Questions targeted more towards social entrepreneurship bring answers that vary depending
on each country which were relatively in agreement so far. While in Bulgaria most of the
interviewed people totally disagree with the definition proposed for social entrepreneurship,
the three other countries offer mixed responses even in they agree on one of the definition
that praise above all the social objectives of the enterprise. The answers received in Italy,
Spain and in Belgium convey a common agreement that social entrepreneurship rely on the
social responsibility of the company, the Bulgarian answers completely disagree with that. All
the answers received regarding social entrepreneurship however agree on one thing, and
that’s the importance of the market. In each country, the answers regarding the support of
social entrepreneurship highlight the importance of strategies of local and regional
development. Some countries insist on the support from governmental policies or
philanthropy.
Social enterprises: The type of organisation represented is mostly NGO. in the field of
education or social services. Those organisations raise their funds for most either by
commercial activities, or local or European funding or either by membership fees. All the
organisations have experience with social structures even though for Bulgaria, an almost
equal number of responses tell the opposite. All the interviewed entrepreneurs agree that
one of the types of social structure that could interest them would be a structure that
operates as a training organisation.
In Belgium, entrepreneurs plan on developing activities of social entrepreneurship but in the
other countries, there are more mixed answers. While in Bulgaria the answers are rather
positive even though entrepreneurs still want to learn about social entrepreneurship, in
Spain, the answer is mixed: between the yes and the no, there’s only a difference of 8.3%
and this number correspond to the number of entrepreneurs who admit that they’ve just learn
about social entrepreneurship. In Italy, the opinion is mixed even if the trend is “no we don’t
have enough knowledge about it”.
The target group with whom the entrepreneurs plan on working in a social structure are quite
similar for each country; it includes ethnical minorities, people physically disabled or with
mental disorders and children, adolescents or families at risk. As for the activities that could
be developed, they revolve around the areas of education and social services in each
country interviewed. There are also similarities in the fields where according to the
entrepreneurs their skills could be improved; those fields are marketing, human resources
and legal documents regarding social entrepreneurship. About the assessment of what the
targets of a social structure should be, answers vary. Belgians estimate that the target of a
social structure is to implement strategies of social responsibility, for Bulgarians it is to create
situations allowing marginal groups to adapt to society and to improve their living condition.
In Spain, the target is to create better work conditions and to boost productivity, while the
Italian answers reveal it is to adapt the offered services to the demand of the client. The
Belgian and Bulgarian entrepreneurs expect the authorities responsible of the development
of social entrepreneurship to support the creation of partnership. In Italy they are expected to
offer possibilities of training and qualification in this field. For Spain, the entrepreneurs expect
from those authorities to solve the problems. Italians social entrepreneurs think that the
social enterprises need training and further qualifications; Bulgarians think that a better legal
framework is needed while Belgians and Spanish think it is funding that is needed. Moreover,
this answer appears again when the entrepreneurs are asked what is in their opinion the
biggest problem or barrier of the development of social entrepreneurship; Belgians,
Spaniards and Bulgarians have replied that it is funding opportunities while Italians replied
the lack of knowledge and specific skills. Social networks, targeted campaigns conducted by

NGOs or by local authorities are the common answers when the entrepreneurs are asked
what would be the different ways to raise the public’s awareness to social entrepreneurship.

Link to the questionnaires
Belgium: Young entrepreneur - https://goo.gl/forms/Ry02lwVcLVPHUHS13
Social enterprise - https://goo.gl/forms/jKRmzx9AligzF6sI2
Bulgaria : Young entrepreneur - https://goo.gl/forms/6vjgWqIm1vZ6lyHW2
Social enterprise - https://goo.gl/forms/PtZMXqbe2XBXxtrk2
Italy : Young entrepreneur - https://goo.gl/forms/NfBxbnwDmth6F8C62
Social enterprise - https://goo.gl/forms/xv5plFifbcjOsK643
Spain: Young entrepreneur - https://goo.gl/forms/BHm7xuf2jF9SsXo02
Social enterprise - https://goo.gl/forms/XsueWH5pjzJ1GDVr1
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